
v 

Contents  
 
 
 
 
 
 
Introduction ................................................................................................................................... 1 

1. Hybrid regimes: types and measurements ..................................................................... 13 
1.1. Introduction ............................................................................................................................... 13 
1.2. The debate on hybrid regimes ................................................................................................ 15 
1.3. Types and concepts ................................................................................................................... 19 
1.4. Regime typologies .................................................................................................................... 25 
1.5. Issues of operationalisation ..................................................................................................... 30 
1.6. Electoral authoritarian regimes ............................................................................................... 35 
1.7. Conclusions ................................................................................................................................ 42 

2. Electoral manipulations ..................................................................................................... 45 
2.1. Introduction ............................................................................................................................... 45 
2.2. Defining electoral manipulation ............................................................................................. 47 
2.3. Types of manipulation strategies ........................................................................................... 61 
2.4. Measuring electoral misconduct ............................................................................................. 65 
2.5. Electoral malpractice in competitive authoritarian regimes ............................................... 73 
2.6. Conclusions ................................................................................................................................ 78 

3. Instrumentalisation of the media .................................................................................... 81 
3.1. Introduction ............................................................................................................................... 81 
3.2. Media effects debate ................................................................................................................. 82 
3.3. Models of media effects: agenda setting, framing, priming ............................................... 85 
3.4. Media bias .................................................................................................................................. 93 
3.5. Model: elections and the media in electoral autocracies ..................................................... 99 
3.6. Conclusions .............................................................................................................................. 125 

4. Strategies of media manipulation: The case of Russia .............................................. 129 
4.1. Introduction ............................................................................................................................. 129 
4.2. Research design ....................................................................................................................... 130 
4.3. Literature review ..................................................................................................................... 141 
4.4. Mechanisms of influence ....................................................................................................... 147 
4.5. Journalists’ reporting practices ............................................................................................. 171 
4.6. Trust in the media ................................................................................................................... 179 
4.7. Conclusions .............................................................................................................................. 181 

5. Analysis of news content: presidential election campaigns 2000 and 2008 ........... 187 
5.1. Introduction ............................................................................................................................. 187 
5.2. Research design ....................................................................................................................... 188 
5.3. Content analysis ...................................................................................................................... 191 
5.4. Presidential elections of 2000 ................................................................................................ 207 
5.5. Presidential elections of 2008 ................................................................................................ 223 
5.6. Discussion: drawing comparisons ........................................................................................ 234 
5.7. Conclusions .............................................................................................................................. 239 

Conclusions ............................................................................................................................... 245 

References .................................................................................................................................. 263 




